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Background to the Partnership with Suffolk Museums
Vision
The Partnership between Suffolk museums, local authorities and Arts Council England 
works to create a network of valued museums to contribute to the quality of life for all.

Principles
Promote Suffolk heritage Support lifelong learning
Ensure social inclusion and access for all Contribute to the prosperity of the area
Support environmental sustainability

Objectives
Key objective

Maximise funding and resource opportunities (£ and advice)
Other objectives

Enable effective partnerships within and beyond the museums network
Develop capacity within the sector by supporting staff (volunteer and 
professional) in their work
Advocacy – engaging with all stakeholders
Facilitating business development and management
Improve marketing and promotion
Increase access, learning and enjoyment in museums for all

Financial summary
Inputs – Partnership Funding
Suffolk County Council
Renaissance in the Regions
Colchester & Ipswich Museums Service
Mid Suffolk District Council
Suffolk Coastal District Council
Forest Heath District Council
Waveney District Council
St Edmundsbury Borough Council
Babergh District Council
Total

£3,820
£35,000

£2,000
£2,000
£2,000
£2,000
£2,000
£1,000

£500
£50,320

All partners can expect a return on investment. The partnership delivers services for all or works with individual 
museums to develop their own projects. External funding bids for more complex large projects often develop over a 
number of years. It will not be possible, therefore, to apportion benefits to each participant in any one year in detail.

Outputs - Project Funding
The Suffolk Museums Partnership helped to secure the following amounts of external funding 
in addition to fundraising activities of individual organisations. 

Projects April 14 – March 15 Source of funding Funding
Art & Objects in Mind Suffolk Foundation

Suffolk County Council 5,000

3,615

Creative Heritage in Mind Heritage Lottery Fund 39,000 44,000
Training & support for safeguarding, forward 
planning & trustees

SHARE 1,050

Total external project funding secured
£48,660
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Some Quick Suffolk Museum Statistics
There are over 50 museums in the county of which 33 are nationally accredited. 

Using regional museum benchmarking statistics for 2013-14, where 21 Suffolk 
museums provided returns, we can say with certainty

Over 371,000 people and 19,000 schoolchildren visited Suffolk 
museums. Using standard modest tourism calculations for economic impact, 
this equates to at least £15,600,000 of economic benefit to their local 
economies
Over 1,000 volunteers gave 118,000 hours with the transport museums 
attracting the highest time commitment per volunteer. Using even the 
meanest calculation of the minimum wage, this represents over £1 million
worth of input to providing social and economic value to the county’s 
economy. Suffolk is also the county with the highest number of volunteers in 
the region
About £492,000 of project funding came to individual Suffolk museums 
with the museums with professional staff being especially successful. The 21
Suffolk museums also attracted £345,000 of charitable giving and
generated over £435,000 of retail related sales beyond their admission 
charges.
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A summary of our success
The Museums Association has a national campaign called ‘Museums Change Lives’ 
to highlight the fact that museums can make a significant contribution to modern 
society – in particular, to people’s well-being, to communities’ cohesion and 
attractiveness and to young people’s learning. This report gives many powerful local 
examples of this as well as showing how well museums work together to maximise 
resources and learn from each other. 

Our partnership is not just one that stays within the safe boundary of museums 
working with other museums – valuable as this is at times. Section 1 of the report 
shows museums working with business leaders, local companies and the media to 
raise the profile of Suffolk as a good place to live in and visit as well as to bring jobs to 
the area. Section 2 highlights examples of museums taking a lead in drawing people 
together in their communities, in supporting local vulnerable people who are at risk of 
being isolated or stigmatised and in celebrating local heroes and achievements. 
Section 3 describes some of the new ways museums are working to support schools, 
colleges and young people’s ambition and attainment for the future. The whole report 
shows how the vision and commitment of people working in museums, be they 
volunteers or paid staff, remains undimmed and we are grateful for those skilled 
freelancers we have drawn on to help with Suffolk museums’ activity, especially Ruth 
Gillan as well as Lyn Gash, our energetic county council officer.

The training and skills sharing that goes on away from the public’s gaze helps to 
sustain and develop museum staff and volunteers further. We are grateful for all those 
museums, both in and beyond Suffolk, that help make this happen, along with the 
SHARE1 central team that so usefully co-ordinate and inform this free-at-the-point-of-
delivery regional programme. 

The on-going support of our funders makes all this possible – especially the local 
authorities who have retained their commitment despite their own financial challenges 
and who, by remaining committed to the partnership, helped to convince the Arts 
Council England that we were worth committing to for a further three years till March 
2018. Thank you.

As chairman of the Association for Suffolk Museums, I have been able to speak with 
justified pride about the many achievements of Suffolk museums and projects. Now I 
am retiring from this role, I can reflect it has been a busy but enjoyable time in office 
with some significant success stories – not least of which is that the diverse museums 
in this Partnership retain their unique character whilst still being able to benefit from 
collaborations that make them stronger, more noticed by the public or decision makers 
and, most importantly, more engaging to the people of Suffolk and all our many 
visitors. Long may it continue! 

Stefan Oliver 
Chairman of the Association for Suffolk Museums

1 SHARE is the regional skills sharing initiative supported by Renaissance
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Economic Development and promoting Suffolk
Contributing to economic development and tourism

Raising the public profile - Suffolk Museum of the Year  
More than 3,000 nominations were received for the Suffolk Museum of Year in 2014, 
meaning more people than ever joined in voting for their favourite museum.  The title 
eventually went to the Mid Suffolk Light Railway, with the Suffolk Regiment Museum in 
Bury St Edmunds receiving the Special Award for the way it responded to public 
interest in the centenary of the Great War. Gainsborough's House in Sudbury won 
University Campus Suffolk's Award for Community Education and Engagement, and 
Christchurch Mansion triumphed in the on-line poll for Museum Object of Year, 
narrowly pipping Ipswich Transport Museum to the post. Also on the shortlist were 
Beccles and District Museum; Halesworth and District Museum; Lowestoft Maritime 
Museum and  Norfolk and Suffolk Aviation Museum, each of whom received a framed 
certificate from the East Anglian Daily Times.

Over a period of 16 weeks, the Awards had a full page in the Saturday edition of the 
East Anglian Daily Times and BBC Radio Suffolk’s Lesley Dolphin ran a series of 
weekly interviews with participating museums, which became a feature of her Tuesday 
programmes.  Eight museums were shortlisted and each received a visit from three 
expert judges – a museum professional, a senior lecturer from UCS and Suffolk 
Archant’s managing editor. The final ceremony was hosted at UCS with Lesley 
Dolphin bringing it all together. Speakers included Dr Ian Baxter, UCS Head of 
Tourism, Heritage and Event Management and Jessica Fleming, Suffolk County 
Council’s Assistant Cabinet Member for Localities and Environment.

“I love museums and wherever I go I always visit as many as I can. Yet, typical local 
that I am, I’ve hardly been to any of the treasures we have in Suffolk.... it has been a 
revelation.” Liz Nice, writing in her column for the East Anglian Daily Times.
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Bringing in the Money – to Newmarket
A major redevelopment project in Newmarket that has already brought jobs to the area 
with project staff and contractors, promises to do even more for the economy when it 
is completed in 2016. The ‘Palace House, Newmarket – the National Heritage Centre 
for Horseracing and Sporting Art’ will allow the National Horseracing Museum and the 
British Sporting Art Trust to work with the Retraining of Racehorses Trust to be a 
significant visitor destination in its own right.

The Centre is conservatively expected to attract
50,000 visitors a year (a 0.8% penetration rate of
people in a 45 minute drive-time from Newmarket).
Day visitors are estimated as worth £35 to the 
local economy and for overnight visitors this 
increases to £178: using established economic
impact tools, the local economy is set to benefit
£2,019,968 a year as well as to encourage 
visitors to linger beyond racing weekends. 

In addition, the museum has led the creation of
a new Destination Management Organisation (DMO), Discover Newmarket, to 
maximise economic benefits. In partnership with other attractions in the area, the new 
DMO is promoting the whole Newmarket offer to international as well as British 
tourists.                         Christopher Garibaldi, Director, National Horseracing Museum.

Increasing commercial impact in Gainsborough’s House
A new shop opened in July 
2014 to a great reception. By 
the end of the financial year its
takings had increased by more 
than 60% !

The project began through the 
generosity of John Beale and 
was further supported by Arts 
Council England who funded a
year of a Commercial Manager

post. John, founder of the Early Learning Centre and Past Times, saw a shop run on 
more commercial lines could really add to the museum’s income. He mentored our 
Commercial Manager and the shop has been a real asset. 

Yet the shop is not just an income stream, it is also important as a friendlier and 
brighter entrance to Gainsborough’s House, which is so appreciated by visitors. This 
was particularly important as our displays and exhibitions had been improved in the 
previous year – so much so that visitor numbers have reached an all-time high in the 
history of the museum.             Mark Bills, Executive Director, Gainsborough’s House

             The Architect's Plan for Palace House Stables
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Unique Heritage Tourism: East Anglia Transport Museum
One of the things that makes this museum unique is that visitors can ride on the 
historic trams, trolleybuses and railway as many times as they wish, all included in the 
entry price.  Most visitors are holiday-makers who view us as `a must visit venue` 
while on holiday on the East Coast. The Museum received Trip Advisor’s `Certificate 
of Excellence’ in 2013 and 2014 and is rated as second of twenty-six things to do in 
Lowestoft. A recent review on 12th April, 2015 is typical: “Good step back in time, 
Great for the children to experience.  Highly recommended.” All this goes to show how 
important our volunteer operated accredited museum is to the local tourism economy.

The museum holds a wide range of
historic vehicle collections, mainly
dating from the 1940s and ‘50s.
Period street scenes and displays
give a yesteryear feel to the whole
site. The museum attracts over 
15,000 visitors each year for its
100 opening days with high spots
being its special event days. None 
of this would be possible without
the skills and commitment of nearly
100 volunteers – indeed it’s our
volunteers that make visitors feel 
it’s such a special experience, often
coming back year after year Tony Grice, East Anglia Transport Museum

Bentwaters Cold War Museum, based in 
an ex-USAF command post on a former 
airfield, is currently the only such building
open to the public in Europe. It opened its 
doors to the public in May 2007 and has 
grown rapidly into a must-see destination 
for aviation and history enthusiasts as well 
as holidaymakers and locals. 

Although only open on a limited basis, the Museum makes a valuable contribution to 
the local tourism offer. Its approach is multifaceted. Teaming up with a local Orford
hotel, ‘Cold War experiences’ have been taken up by its guests. The museum attracts 
UFO enthusiasts by depicting a 1980 Rendlesham UFO incident. And for aviation 
enthusiasts, its aircraft restoration team has national recognition for its work and is a 
wealth of knowledge which they are always happy to share. Its rarity as a true hidden 
gem means the museum has featured in TV productions and even a Hollywood 
blockbuster: a great way of gaining recognition for the hard work that is put in by the 
museum’s enthusiastic team of volunteers and for putting Suffolk on the tourism map.
Graham Haynes, Bentwaters Cold War Museum
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Connecting Communities & Healthier Happier People 
Strengthening community cohesion and an improved quality of life

Well Being through Heritage and Arts 
Objects and Art in Mind was a pilot museum 
and arts project involving the Norfolk and 
Suffolk NHS Foundation Trust that explored
how the sectors could work together to 
benefit people managing mental illness. 

Supported by Suffolk Community Foundation,
it ran two courses (at Ipswich Museum and
Gainsborough's House in Sudbury) led by an
artist. As well as delivering a rich learning 
experience, the project sought to open up 
museums and their collections in ways that 
helped participants feel more confident in 
their community. In addition, the project 
provided practical experience and training for 
a few staff and volunteers and created cross-
sector contacts, delivering valuable lessons 
all round. The project’s success has led to a

new programme for four museums in 2015-6 funded by the Heritage Lottery Fund.

The artwork produced was stunning, especially given the short time (just six weeks)
with each highly personal, interpretative piece taking the form of an article of clothing 
made from paper. Participants kept journals to log their skills development and sense 
of achievement and their finished artwork was displayed, photographed and recorded 
in a limited edition booklet that will serve as a lasting legacy for all who were involved.

Well Being through Collections and Reminiscence     
The Alzheimer's Society and Age UK Suffolk are among some of the local bodies 
using distinctive little brown Rekindling Memories suitcases created by Suffolk 
Museums. The number in circulation rose to 24 in 2014 and were used in a wide 
variety of ways including with individuals in their own homes and groups in residential 
homes, for training staff and at special events. Carers’ feedback indicated a need for
content from the 1970s and 1980s so three additional suitcases were created and the 
Association for Suffolk Museum (AfSM) ran two practical sessions with a specialist
reminiscence trainer to refresh everyone’s appreciation for this area of work.
"Volunteers use the cases to get people chatting, bringing back memories: the items 
trigger these memories and include people socially, creating well-being, laughing, 
joking and good feelings." User feedback.

In addition to this ongoing service, a new project Suffolk at Play headed by Suffolk 
Artlink and supported by AfSM and the Heritage Lottery Fund, brought together 
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different generations in the same community to share experiences of childhood and 
develop pupils’ communication skills. A poet and reminiscence specialist worked with 
the groups over a number of sessions that culminated in the creation of a collaborative 
animation and a large scrapbook to illustrate older people’s stories.

The final pieces went on public display 
in a specially created exhibition piece -
the Suffolk Play Cube - which was first 
shown at Moyse's Hall in Bury St 
Edmunds. Follow on projects in 
Felixstowe and Lowestoft will involve 
museums there, and the Play Cube 
will ultimately have a permanent home
at the Museum of East Anglian Life.
" I really enjoyed getting to know the 
children and working with them. The
(animation) work was something I hadn't 
done before and the students were so 
helpful and friendly." Bury participant.

Finally a special event, not attached directly to the project or memory box service, 
called Living Well with Dementia Day, was led by the charity United Response at the 
Museum of East Anglian Life. Carers, friends and families were able to participate in a 
day of memory-making that included creative writing, photography and ballroom 
dancing – all delivered by professional artists and facilitators. The event also provided 
space for other organisations and charities to set out their stalls with free information 
on dementia friendly services, advice and guidance. A short film of the day was widely 
circulated through social media. https://www.youtube.com/watch?v=pxTE41W30Zc

Saving the ‘70s – for Communities 
The Association for Suffolk Museums’ Saving the 70s project involving 11 museums 
across Hertfordshire and Suffolk came to an end following a flurry of exhibitions and 
events in 2014 that included film shows, parades, musical tributes, talks, lectures, new 
books, workshops and, in Halesworth's case, a pop-up museum in an empty shop.

Left: Local 1970s band Smoke relaunched their single as part of Moyse's Hall 's 1970s project. 
Right: former members of a local 1970s youth club had their first reunion at Moyse’s Hall Museum. 
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As well as wallowing in a wealth of predominantly orange and brown nostalgia (and 
astonishing a younger generation with news that life once had no mobile phones, the 
Internet or pizza deliveries) the project had a range of very positive outcomes.

The focus on contemporary collecting and recent history prompted new community 
partnerships and provided museums 
with an opportunity to involve new 
audiences. It helped some to build 
their volunteer base and others to 
digitise photographic collections, 
research their local recent history, 
collect oral histories and ‘70s items 
that people didn’t know were worth 
keeping. Statistics gathered across 
both counties showed that nearly
80,000 people engaged with the

People in Halesworth helping to identify some of project overall. It also provided 
Halesworth Museum’s many images of the ‘70s chance to work with a range of 

professionals, including artists, oral 
history experts, and designers who left museums with a legacy of skills and ideas for 
the future and, for many, it brought permanent changes in the way they did things.

Museums which took part in Suffolk were the Museum of East Anglian Life, Haverhill 
History Group, Halesworth and District Museum and Moyse’s Hall Museum, Bury St 
Edmunds. Links with the History of Advertising Trust (near Bungay) gave valuable 
access to old advertising and commercials, which was a particular hit with the public.
“I felt very involved and pleased to be included. I felt invested in the outcome and
excited to see it through to the end. I felt proud of what I had contributed."
Suffolk Museum volunteer

Involving Communities – The Great War in Orford  
Many Suffolk museums ran special events and exhibitions in 2014 to mark the 
Centenary of World War One, often in partnership with other local organisations and 
focused on their unique local stories. This is an example of just one of them.
 
Orford Museum’s Heritage Lottery funded project on the local impact of the Great War
involved more than a year of research. Stories (and pictures) emerged about the 
airfield that was built on Orford Ness; the Cyclists Battalion of the Suffolk Regiment 
who guarded the shoreline; local men who lost their lives in the Royal Navy; the local 
Red Cross and the short-lived Sudbourne Hospital.  As well as gathering stories from 
families living locally, information came in from as far afield as Scotland and 
Pennsylvania. Volunteers researched how village schools were affected by the War 
and also discovered what happened when the influx of military personnel and a large 
prisoner of war camp doubled the local population and led to problems with rubbish 
and sewage disposal. 
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The project culminated in a weekend of special activities and an exhibition in the Town 
Hall which was visited by 1,100 people including school children from three local 
Primary Schools.   Older children from Saxmundham Free School took part in the 
project and visited Suffolk Record Office to examine primary sources. An 84-page 
special edition of the Orford & District Local History Bulletin was published to coincide 
with the exhibition and special folders containing the research on people listed on the 
Rolls of Honour were placed in six local churches. Two walks have been devised to 
link these. The project has helped to raise the profile of the museum in the community
and its success is seen as very much a collaborative effort that has brought the 
community together in a new way.  http://www.orfordmuseum.org.uk/worldwar1.html
Jennifer Hall, Curator, Orford Museum

Learning & Skills for Children and Young People:
Supporting learning and achievement in children & young people
 
Four trainees enter the modern heritage profession
After the Association for Suffolk Museums worked with partners to attract £100,000 
from the Heritage Lottery Fund in 2013-4, four young people started year-long 
traineeships in St Edmundsbury Heritage Service and Suffolk County Council’s 
Archaeology Service in July 2014. The young people were selected from over 150 
applicants on the basis of their commitment to working in the profession. Since their 
appointments, they have had on-the-job training in their own workplaces and in Suffolk 
Record Office, formal training led by leaders in their specialism, site visits to different 
museums and support for completing an NVQ at Level 3. 

An independent mid-term evaluation of the 
overall programme was extremely positive –
from both trainees and employers 

‘It’s all been far more amazing that I thought it 
would be.  It’s nice to have projects to work 
on - it’s been fantastic’ a trainee

‘The trainees have been a huge asset to our 
team’ an employer
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The trainees have concentrated on using digital technology wherever it will enhance 
their work – this has included using social media, doing a massive amount of digital 
photography (particularly related to the Rendlesham royal horde) and developing 
interpretative research tools linked to exhibitions. It has been a busy year for everyone 
concerned but the heritage sector now has a new group of skilled people to enrich its 
workforce and take it into the 21st century with passion.

Raising pupil’s aspirations and achievements 
Five museums with education staff have worked 
with local schools to devise new sessions tailored 
to the new curriculum. Each museum has drawn 
on the unique strengths of their collections to 
produce inspiring sessions that address individual 
subject areas as well as cross-curricular work that 
includes Science, English, Art & Design, unique 
Local History, and broader historical themes. 

Sessions were co-developed and trialled with local 
teachers. Their inventiveness is impressive: role
play in the Great Hall of West Stow Anglo-Saxon 
Village, ordering and handling real or replica 
objects (including a recreated fabric intestine of a 
horse and a wooden chest full of 18th century 
objects that might belong to Thomas Gainsborough!), researching historical 
documents and photographs to address a question, and practical activities … to name 
but a few of the approaches taken. Feedback from teachers and pupils has been 
uniformly positive ‘Fantastic range of hands-on activities’, ‘…the children were so well 
engaged’ or from a Year 4 pupil ‘I love our picture, I’m going to bring my mum and 
brother to look at it after school today.  We can make another one’.
The experience of developing the new resources will be shared with other Suffolk 
museums later in 2015. 

‘Pop-Up Museums’ and Beccles Museum’s Partnership with Primary Schools
In 2013 a local teacher, Julie Pope, contacted 
Beccles Museum. She was planning to make 
a pop-up museum with 7-9 year olds. It was 
an exciting idea! We happily extended our 
existing work with schools into this new field.
We negotiated an appropriate curriculum 
focus and effective ways to use our 
Museum’s resources. Taking our Museum to
the children in school is the starting point. 
‘The Museum in the Box’ provides hands-on 
investigation of artefacts, dressing up and
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learning about how a museum works. All helps children to plan their museums. 

The Albert Pye School made, with Year 4, their second pop-up museum focused on 
the Romans. Our interactive approach has developed knowledge of artefacts, 
chronological order, fact and opinion, and of sources. Barnby and North Cove School
involved 4-5 year olds in a pop-up museum focused on archaeology, fossils and 
dinosaurs. These young children dressed up and explored how old everyday objects 
differ from their modern versions. Their museum was visited by many parents and 
carers.

Pop-up museums are fun and exciting for everyone! More than 160 children have 
enjoyed the experience. And Beccles Museum has enjoyed making our collection 
available to so many enthusiasts.            Penny Hill - Beccles and District Museum

Inspiring university & college students: ‘Transformers’  in Ipswich Museum
Transformers is the Museums Association's initiative for people in mid-career in an 
accredited museum that are willing to change the way they work.  Rachel Macfarlane 
was one of 19 participants across the UK who were challenged and supported in 
helping their museum to new ways of working.

The Ipswich Museum Transformers project explored how museums, colleges and 
university assets are shared when they work together to unlock the stories of museum 
objects.

25 students from four colleges and 
universities had a planning day in 
Ipswich Museum that included a 
visit to the store, sessions on 
techniques for learning from objects, 
and gallery-based brainstorming. The 
students then received an open brief 
to createa fresh piece of interpretation 
based on hidden stories associated 
with museum collections.  They were 
encouraged to try something new and 
spent three weeks working individually 
and collaboratively to develop ideas. 
Finally, guests from the universities, 
colleges and wider community were 
invited to an event to celebrate the 
students’ creations. Participants 
spoke confidently about their progress 
and wish to develop work further.   Many explained their opinion of museums had 
changed for the better, and two students are still volunteering with the museum.

Graphic Design students explore Ipswich Museum’s Anglo-
Saxon collections. Inspired by these, they went on to create a
Fanzine to visually tell the story of Basil Brown designed to
capture the imagination of young people and family audiences
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Museum Resilience and Quality Development
Training, professional advice and national accreditation 
Suffolk museums make the most of their skills and knowledge through collaboration 
and by SHARE and AfSM targeting training and advice. 

This year Suffolk museum volunteers and staff took up 91 training places for a wide 
range of SHARE training days across the region, 10 of which were based in Suffolk. 
The 30 different topics included ‘Making the Most of Prehistoric Collections’ with an 
eye on the New Curriculum for schools, displaying & mounting costume, top tips for 
retail, and making professional looking display labels.

Single SHARE training days were supplemented by 3 SHARE short courses such as 
An Introduction to Heritage or Visitor Insight that involved 12 people and a special 
AfSM organised session, the Suffolk Museum Trustee Muster, that attracted 20 
trustees. In addition, 7 regular specialist regional networks involved 35 Suffolk people 
for subjects as diverse as retail, heritage engineering, and digital development and 3 
regional conferences involved 12 people from Suffolk, some giving presentations to 
share their experience and promote good practice. Finally Suffolk has its own Suffolk 
museum network that regularly attracts over 20 people in its quarterly peripatetic 
meetings. These informal network meetings are especially valued as they provide an 
opportunity to share problems and good practice unique to museums or a local area. 

Meetings, courses and training are further supplemented by museums being able to
request professional advice brokered through Suffolk’s Museum Development 
Manager. In 2014-5 this involved 22 Suffolk museums receiving detailed advice or 
dedicated meetings.

The effectiveness of this collaborative approach is most clearly shown by the number 
of museums that attract praise for the work they do and retain their accreditation 
standards. The following museums should be congratulated for being awarded  
accreditation this year as it represents  a huge programme of work by the people who 

were involved –
museums in Aldeburgh, 
Clare, Halesworth, and 
Mildenhall as well as the 
Lanman Museum in 
Framlingham, Leiston 
Long Shop, the Norfolk & 
Suffolk Aviation 
Museum, and the 
museums in Newmarket, 
the National Horseracing 
Museum and the British 
Sporting Art Trust.

Suffolk Museum trustees at Ickworth House whose
meeting explored ways of attracting legacies and volunteers
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Suffolk Museums on our website www.suffolkmuseums.org

Aldeburgh Museum Alfred Corry Lifeboat Museum, Southwold

Bawdsey Radar Transmitter Block
Beccles and District Museum Bentwaters Cold War Museum
Britten Pears Red House Bungay Museum

Christchurch Mansion, Ipswich Clare Ancient House Museum

Debach Airfield Museum Dunwich Museum

East Anglia Transport Museum, Carlton Colville

Felixstowe Museum
Fishing Trawler Mincarlo & Drifter Lydia Eva, Lowestoft

Gainsborough’s House, Sudbury

Halesworth & District Museum Haverhill & District Local History Centre
HMS Ganges Museum, Shotley

Ickworth House & Gardens, National Trust Ipswich Museum & Ipswich Art School
Ipswich School Museum & Archives Ipswich Maritime Trust
Museum of Knots & Sailors’ Ropework, Ipswich Ipswich Transport Museum

Lanman Museum, Framlingham Lavenham Guildhall Museum
Lavenham Little Hall Laxfield & District Museum
Long Shop Museum, Leiston           Lowestoft & E Suffolk Maritime Museum
Lowestoft Museum, Oulton Broad Lowestoft War Memorial Museum

Martlesham Heath Control Tower Museum Mid Suffolk Light Railway, Wetheringsett
Mechanical Music Museum and Bygones, Cotton Mildenhall and District Museum
Moyses Hall Museum, Bury St Edmunds Museum of East Anglian Life, Stowmarket

National Horseracing Museum, Newmarket
Norfolk & Suffolk Aviation Museum, Flixton

Orford Museum Parham Airfield Museum

Red Feather Club Museum Rougham Control Tower Museum      
Royal Naval Patrol Service Museum, Lowestoft

Saxmundham Museum Southwold Museum
Southwold Sailors’ Reading Room Sudbury Heritage Centre and Museum
Suffolk Aviation Heritage Display Centre, Ipswich
Suffolk Regiment Museum, Bury St Edmunds Sutton Hoo, National Trust

Vestey Gallery of British Sporting Art, Newmarket

West Stow Anglo-Saxon Village Woodbridge Museum
Woolpit & District Museum


